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Mastery Questions
CHAPTER 5: CONSUMER RIGHTS

Solve the following questions. Write your answers in the space provided.

1. Explain the significance of the Consumer Protection Act, 1986
(COPRA) in safeguarding consumer rights in India. Provide
examples to illustrate its impact.

Hint: Focus on the structure COPRA provides for grievance redressal and the rights it grants to
consumers.

2. Compare and contrast the roles of consumer forums and the
Consumer Disputes Redressal Commissions under COPRA.

Hint: Think about the difference between advisory roles and judicial powers.
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Mastery Questions
CHAPTER 5: CONSUMER RIGHTS

Solve the following questions. Write your answers in the space provided.

3. Discuss the evolution of the consumer movement in India.
What factors contributed to its growth?

Hint: Consider the socio-economic conditions that led to the movement's inception and its legal
recognition.

4. Analyze the role of standardization marks like ISI, Agmark, and
Hallmark in ensuring product quality and safety. How do they
benefit consumers?

Hint: Focus on how these marks serve as trust signals for consumers.
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Mastery Questions
CHAPTER 5: CONSUMER RIGHTS

Solve the following questions. Write your answers in the space provided.

5. Describe the process a consumer should follow to file a
complaint under COPRA. Use the case of Prakash and the
money order as an example.

Hint: Outline the steps from grievance identification to resolution.

6. Evaluate the effectiveness of the Right to Information (RTI) Act
in empowering consumers. Provide an example to support your
argument.

Hint: Consider how access to information can prevent exploitation and ensure fair treatment.
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Mastery Questions
CHAPTER 5: CONSUMER RIGHTS

Solve the following questions. Write your answers in the space provided.

7. What are the common unfair trade practices consumers face
in the marketplace? How can consumers protect themselves
from these practices?

Hint: List practices and corresponding preventive measures.

8. Discuss the challenges faced by the consumer movement in
India. What steps can be taken to overcome these challenges?

Hint: Identify barriers to consumer empowerment and suggest solutions.
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Mastery Questions
CHAPTER 5: CONSUMER RIGHTS

Solve the following questions. Write your answers in the space provided.

9. How does the consumer movement contribute to the better
functioning of the market? Illustrate with examples.

Hint: Think about the movement's impact on business ethics and market transparency.

10. Critically examine the statement 'Consumer is the king of the
market' in the context of consumer rights and protections in
India.

Hint: Balance the theoretical empowerment of consumers with practical challenges.
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Answers
CHAPTER 5: CONSUMER RIGHTS

Check your answers with the solutions below.

1. Explain the significance of the Consumer Protection Act, 1986
(COPRA) in safeguarding consumer rights in India. Provide
examples to illustrate its impact.

Solution: The Consumer Protection Act, 1986 (COPRA) was enacted to protect consumers from unfair
trade practices and to provide them with a mechanism for redressal of grievances. It established a three-tier
quasi-judicial system at the district, state, and national levels to address consumer complaints. For
example, in the case of Reji Mathew, who suffered due to medical negligence, the National Consumer
Disputes Redressal Commission awarded compensation, showcasing COPRA's effectiveness. The Act also
empowers consumers with rights such as the right to safety, right to be informed, right to choose, right to be
heard, right to seek redressal, and right to consumer education.

2. Compare and contrast the roles of consumer forums and the
Consumer Disputes Redressal Commissions under COPRA.

Solution: Consumer forums and Consumer Disputes Redressal Commissions both aim to protect
consumer rights but differ in their roles. Consumer forums are voluntary organizations that guide consumers
on filing complaints and sometimes represent them in commissions. They also create awareness about
consumer rights. On the other hand, Consumer Disputes Redressal Commissions are quasi-judicial bodies
established under COPRA to adjudicate consumer complaints. They have the authority to order
compensation or replacement of goods/services. For example, while a consumer forum might advise a
consumer on how to file a complaint against a defective product, the District Consumer Disputes Redressal
Commission would hear the case and pass a judgment.

3. Discuss the evolution of the consumer movement in India.
What factors contributed to its growth?

Solution: The consumer movement in India originated in the 1960s as a response to rampant food
shortages, hoarding, black marketing, and adulteration of food and edible oil. Initially, consumer
organizations focused on writing articles and holding exhibitions. Over time, the movement gained
momentum, leading to the formation of more organized groups that addressed malpractices in ration shops
and overcrowding in public transport. The enactment of COPRA in 1986 marked a significant milestone,
providing a legal framework for consumer protection. The movement's growth was fueled by increasing
consumer awareness, the rise in unfair trade practices, and the need for a formal grievance redressal
mechanism.
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Answers
CHAPTER 5: CONSUMER RIGHTS

Check your answers with the solutions below.

4. Analyze the role of standardization marks like ISI, Agmark, and
Hallmark in ensuring product quality and safety. How do they
benefit consumers?

Solution: Standardization marks like ISI (Indian Standards Institute), Agmark (Agricultural Marketing), and
Hallmark (for precious metals) certify that products meet specific quality and safety standards. These marks
benefit consumers by assuring them of the product's quality, safety, and reliability. For instance, ISI marks
on electrical appliances indicate compliance with safety standards, reducing the risk of accidents. Agmark
on food products ensures they are free from adulteration, while Hallmark on jewelry guarantees the purity of
metals. These marks empower consumers to make informed choices and protect them from substandard or
hazardous products.

5. Describe the process a consumer should follow to file a
complaint under COPRA. Use the case of Prakash and the
money order as an example.

Solution: To file a complaint under COPRA, a consumer should first gather evidence of the grievance,
such as bills or warranty cards. Then, they can approach the nearest Consumer Disputes Redressal
Commission and fill out a complaint form. The commission will send a notice to the opposite party and
schedule a hearing. In Prakash's case, he sent a money order that didn't reach his daughter. He filed a
complaint in the district commission, which after verifying the documents and hearing both sides, ruled in
his favor. Consumers can represent themselves or seek help from consumer forums, and the process can
also be initiated online.

6. Evaluate the effectiveness of the Right to Information (RTI) Act
in empowering consumers. Provide an example to support your
argument.

Solution: The Right to Information (RTI) Act, 2005, empowers consumers by granting them access to
information about government departments' functions, enhancing transparency and accountability. For
example, Amritha used the RTI Act to inquire about the delay in her job application result, which led to her
receiving the appointment letter. This act enables consumers to demand information about services,
ensuring they are not left in the dark and can hold service providers accountable, thus strengthening
consumer rights.
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Answers
CHAPTER 5: CONSUMER RIGHTS

Check your answers with the solutions below.

7. What are the common unfair trade practices consumers face
in the marketplace? How can consumers protect themselves
from these practices?

Solution: Common unfair trade practices include false advertising, selling adulterated or defective goods,
overcharging, and not honoring warranties. Consumers can protect themselves by being vigilant—checking
for standardization marks, reading labels for expiry dates and MRP, and insisting on bills. They should also
be aware of their rights under COPRA and not hesitate to file complaints against malpractices. For
instance, if a seller charges more than the MRP, the consumer can report this to the authorities.

8. Discuss the challenges faced by the consumer movement in
India. What steps can be taken to overcome these challenges?

Solution: The consumer movement in India faces challenges like low awareness among consumers,
cumbersome redressal processes, and the reluctance of small consumers to file complaints due to the time
and cost involved. To overcome these, there should be more awareness campaigns, simplification of the
complaint filing process, and stricter enforcement of consumer protection laws. Encouraging the use of
digital platforms for filing complaints and increasing the number of consumer forums can also help.

9. How does the consumer movement contribute to the better
functioning of the market? Illustrate with examples.

Solution: The consumer movement contributes to the better functioning of the market by promoting fair
trade practices, ensuring product quality, and holding sellers accountable. For example, the movement's
pressure led to cigarette companies admitting the health risks of smoking. It also resulted in the
establishment of standardization marks and legal frameworks like COPRA, which deter malpractices and
encourage ethical business behavior, leading to a more transparent and efficient market.
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Answers
CHAPTER 5: CONSUMER RIGHTS

Check your answers with the solutions below.

10. Critically examine the statement 'Consumer is the king of the
market' in the context of consumer rights and protections in
India.

Solution: The statement 'Consumer is the king of the market' implies that consumers have the power to
dictate market trends and hold businesses accountable. In India, with the enactment of COPRA and the
establishment of redressal mechanisms, consumers do have significant rights and protections. However,
the effectiveness of these measures depends on consumer awareness and the willingness to exercise
these rights. While the framework exists, its implementation faces challenges like delays in redressal and
low awareness, which sometimes diminish the consumer's 'king' status in practice.
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